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Wireless broadband took off in 2008…

Household Computer and Internet Access, Proportion of all households – 1998 - 2008

Source: Australian Bureau of Statistics
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Wireless broadband took off in 2008 - and isn’t abou t to slow…

CSIRO wireless 
research partnership 

with China

29/1/09 Voice & Data

Qantas jet to support 
in-flight chat, 

webmail 

23/9/08 Voice & Data

Wireless OK where 
broadband won't go 

2/2/09 AFR

Demand for wireless 
net access to help 

Telstra foes

13/12/08 AFR

McDonald's to 
introduce free 

wireless internet
3/11/08 Inside 

Retailing

Wireless drives 
earnings, market 
share for Telstra

14/8/08 AFR

Mobile broadband 
set to outpace fixed 

broadband

4/3/09 CommsDay

Telstra releases Next 
G Productivity 
Impacts study
17/2/09 Telstra

Survey shows decline 
in people seeing 

wireless broadband as 
good home option 
9/3/09 Whirlpool
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Next G Productivity Study

Source: Telstra, Concept Economics

� Increase in long term:
� real consumption of $7.4bn p.a
� real GDP of 0.9%

� Productivity benefits for organisation 
included:

� Increased staff mobility & accessibility
� Reduction in paperwork, double-handling
� Reduction in downtime for mobile workforce
� Ability to access operations in real time
� Scope for remote site monitoring
� Increased reliability & coverage

� Industries benefiting most: passenger 
transport, real estate, construction, finance, 
trade, education and health
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Demand to exceed capacity by 2012 

Source: Nemertes Research, CircleID Reporter Nov 20 08
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In tough times, advertising comes under the microsc ope…

Nova proves low 
clutter ad 

engagement
26/2/09 mediaday

Mobile ad market to 
skyrocket to 300%

11/7/08 Adbrief

Online ads rise to 
defy crisis 
9/2/09 The 
Australian

Optus cops $110,000 
fine for spam text 

messages

15/1/09 AFR

Ad-free TV record 
plan stirs concern

9/12/08 The Australian

TV counts the cost 
of online ad drift

4/12/08 SMH

Ad podcast a 
crowd-pleaser
20/11/08 SMH

TiVo chief to 
appease advertisers

17/11/08 AFR

Less is more when TV 
takes a break

5/9/08 Ad News

Online Advertising 
Surpasses $1.7 billion 

for 2008
12/2/09 iabaustralia 

Advertisers cut print 
and TV spending to pay 

for online

17/11/08 The Australian 
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Source:  Pew Research

Since audiences drive advertisers…
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Online advertising has experienced tremendous growt h…

Annual Australian Total Market Expenditure (to Dec 08)
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Worldwide Audience for Top 10 (US) Social Media Site s, November 2008
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However, if audiences and channels are growing fast er than 
revenue, average revenue falls…

Facebook’s 
audience grew 

116% from Nov07 
– Nov08
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Complaint comparisons for Telecommunication Service s

TIO Complaint Issues 2001/02 - 2007/08
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Statements about fixed-line service providers, June  2007
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Source: ACMA, Roy Morgan
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Customer service as assessed by trust gives an inte resting view…
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Home automation - not just your home…… ..your life………
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Automation – coming to a home near you…
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Example of an in-home display panel…
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Some final thoughts…

� What happens to customer service if demand growth f or 
bandwidth outstrips supply?

� Even though online advertising is growing strongly,  what 
happens if dispersion of eyeballs continues to grow  even 
faster?

� Better customer service would still seem to be a st rong 
competitive differentiation opportunity

� Positioning for a “smart”, green, cost efficient li festyle is a big 
opportunity
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