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Household Computer and Internet Access, Proportion of all households — 1998 - 2008
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Increase in long term:
real consumption of $7.4bn p.a
real GDP of 0.9%

Productivity benefits for organisation

iIncluded:
Increased staff mobility & accessibility
Reduction in paperwork, double-handling
Reduction in downtime for mobile workforce
Ability to access operations in real time
Scope for remote site monitoring
Increased reliability & coverage

Industries benefiting most: passenger
transport, real estate, construction, finance,
trade, education and health

Source: Telstra, Concept Economics
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Source: Nemertes Research, CirclelD Reporter Nov 20 08
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Advertisers cut print

-
) and TV spending to pay
for online
17/11/08 The Australian

TV counts the cost
of online ad drift
4/12/08 SMH
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Annual Australian Total Market Expenditure (to Dec 08)
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Worldwide Audience for Top 10 (US) Social Media Site s, November 2008

250 -
221.5
o 200.2 Fqcebook S
S 200 audience grew
.<>£ 116% from NovO07
o — Nov08
% 150
5 126.2
© 113.7
QO
i)
O 100 - 86.8
£ 69.2
% 63.9 58.1
) 46.4 45.6
= 5o
O T T T
Blogger Facebook MySpace Worldpress Windows Y ahoo Flickr HI5 Orkut SixApart
Source: IAB Live Geocities
Spaces

© 2009 KPMG, an Australian partnership and a member firm of the KPMG network of independent member firms affiliated with KPMG International, a Swiss cooperative. All rights reserved. KPMG and
the KPMG logo are registered trademarks of KPMG International. Liability limited by a scheme approved under Professional Standards Legislation.



ana

Wireless Broadband

Advertising

Customer Service

Home Automation

© 2009 KPMG, an Australian partnership and a member firm of the KPMG network of independent member firms affiliated with KPMG International, a Swiss cooperative. All rights reserved. KPMG and
the KPMG logo are registered trademarks of KPMG International. Liability limited by a scheme approved under Professional Standards Legislation.

12



TIO Complaint Issues 2001/02 - 2007/08
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Statements about fixed-line service providers, June 2007
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What happens to customer service if demand growth f or
bandwidth outstrips supply?

Even though online advertising is growing strongly, what
happens if dispersion of eyeballs continues to grow even
faster?

Better customer service would still seem to be a st rong
competitive differentiation opportunity

Positioning for a “smart”, green, cost efficient li festyle is a big
opportunity
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual or entity. Although we
endeavour to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue
to be accurate in the future. No one should act on such information without appropriate professional advice after a thorough examination of the particular situation.

The views and opinions contained in the presentation / paper are those of the author and do not necessarily represent the views and opinions of KPMG, an
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